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Strong interest in ClubStar from young hairdressers and employers
alike, resulting in changes to ClubStar membership criteria.

* Buy two memberships and get one absolutely free.
Salon groups, employers and colleges receive one
free membership for every two purchased.

* Single ClubStar annual membership has been reduced to
£44.00 inclusive of VAT until January 3 1st 2009. A saving of 10%

* ClubStar is now open to hairdressers aged |7 to 22 inclusive who are
studying for but have not necessarily completed their NVQ Level 2.

* ClubStar members can attend Fellowship events with a plan to
schedule an exclusive 2009 ClubStar calendar.

* ClubStar gives young stylists the opportunity to be inspired,
share ideas and meet their peers.

* ClubStar offers access to discounts

* ClubStar is committed to attracting young hairdressers
who have achieved, and learners who expect to achieve NVQ
or SVQ Level 3 in hairdressing.

habia
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www.clubstarhair.co.uk ¢ secretary@clubstarhair.co.uk ¢ Tel: 01295 724579




CHARLES

WORTHINGTON

Photos Frank Shipton

The Fellowship for British Hairdressing was delighted to receive an
exclusive invitation to preview Charles Worthington’s Tectonic
Collection in the informal, yet beautiful surroundings of The House
of Charles Worthington, Great Queen Street, London. Fellowship
members were treated to three creative presentations of colour,

cut and style from Carolyn Newman, Andrew John and the CW Art.

Team and enjoyed a champagne reception hosted by Charles, who
answered questions and introduced his staff and models for guests to
view at close quarters. This event was a Fellowship first and proved
to be a very enjoyable evening, no doubt one to be repeated in the
future.







NM Creative planning is key. Casting the right models to create your
desired look is essential. The most successful collections are well
thought out and prepared. Of course a great collection is also all
about wanting to win. Magazine front covers and PR attention
increases the profile of our salon and helps to bring in new clients.

NM The high creative effort that goes into my photographic work
ensures that | have an on trend and forward fashion thinking
approach to styling in the salon. Imagery is also a very strong
marketing tool which we use in all aspects of our business.

NM The salon is the backbone of my business as a hairdresser.

Without a committed team we would be unable to provide the best
service to loyal clientele. At the same time our innovative artistic
team compliments our abilities and ensures that we are a
leading, modern salon that continues to attract new
clients.

NM Being part of the awards raises
the profile of our business and attracts
the attention of our clients and peers.
At the same time we enjoy the
challenge and the opportunity to work
with progressive like minds. The
awards inspire motivation and ambition
amongst our team and generally bring
out the best of their abilities.

t models
desired
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AJG You'’ve been in the business for quite some time, after so
many years of hairdressing what keeps you motivated?

NM Hairdressing is extremely varied, each style or cut is unique.
As is every client. | also enjoy working with young, talented

individuals, passing on my skills and experience. Royston and | are
ambassadors for LOréal and travel the world educating, doing
shows, working with celebrities and magazines. There is never
a dull moment in my full calendar.

AJG Is there anything you would like to achieve that
you have not to date?

NM There are so many things | would like to do and
this keeps me motivated and makes me strive towards
my goals. | would however love to work on a Dior
Catwalk show. Beautiful women with beautiful hair.

I enjoy working with
young, talented

individuals, passing on_ %
my skills and experience\i




Being nominated for Scottish Hairdresser of the Year 2008 for
my sister, Leslie and myself has been absolutely amazing.

We have entered twice before and haven’t managed to get to
the finalist stage. However every time we have not has
become a learning process and we have had to take a second,
fresh look at our collections.

Looking back we can see where we have gone wrong and this
year we have realised the progression that we have made with this
collection. We believe that the main benefit we have had this year
is working with such a fantastic, strong team who all has the same
goal and understanding of how to achieve that goal. It is a
collaboration of excellent, carefully chosen models, an artistic
knowledgeable photographer, a competent, enthusiastic make up
artist, a clothes stylist who looks beyond the fashion of today and
of course us the hairdressers. Having the capability of being able to
keep your mouth shut and listen to your expert team around you
is the most important part of putting a collection together. The
experience that we have had, working with the people around us,
Bernard Connelly and Martin Evening to guide and mentor us, has
been unbelievable. What my sister and | found extremely difficult
was choosing the final 6 photographs. That for us was a nightmare
but we got there in the end. What we have learned out of all of
this is the ability to work in a team situation and having the ability
to listen to what people have to say and input. A big thanks to
everybody that helped us put everything together and also
everyone that always had faith in us to reach this final stage.

Salon International has been the most recent thing that | have
been involved in personally. When | think | am coming out, and |
don't mean the closet, they drag me back in. Let me explain.

| have been involved with the NHF art team on and off for many
years. This salon international | thought | was having it off, as in
watching other people doing the work going to seminars, and
getting drunk along with Mr Vidal Sassoon at his 80th Birthday
Party. The work that the veteran hairdressers put together was
absolutely fantastic, so clean, and precise it sent goose pimples up
my spine. You guys will know what | mean as we all have the
same feeling when you have a 22 year old model blowing on your
neck. Anyway back to reality! Being a bald, overweight, 43 year
old hairdresser you know that that doesn't happen very often.
So... | got a phone call from Miss Wendy Cummings and she
asked me if | would come and help with some work they were
doing with Mr Lee Stafford, Corioliss and the team. Of course you
know what the answer was. | have worked with Corioliss for
many years as well as Mr Stafford. We have crossed swords many
times in the past. It was great to have the opportunity again to
work with the National Hairdressing Federation Art team and
myhairdresser.com educators led by Lee Stafford. As | am not a
session hairdresser and my main job is standing behind a chair and




cutting hair for my public whilst running the salon with my sister,

| don't get a lot of opportunity to do as much presentation work
and stage work as | would like. Also | am so in awe of Lee
Stafford. | think the guy is amazing and when | am in his presence,
and working with him, he makes me sweat like you wouldn't
believe. It doesn't make matters any better when there are a
couple of hundred people round our stand and he is in the
audience making faces and pointing at me. At that present moment
in time that's when | lost my knuckle. It was a lovely white stage as
you know if you had been there with lovely red blotches of my
blood on it. Has anyone seen the chainsaw massacre? You'll get
my meaning. Anyway to cut a long story short it has been the
most nerve racking exhilarating experience I've had. Having being
asked to work with Lee, Stacy and Steve as an equal on their stage
for me as a humble hairdresser from Scotland was just mind
blowing. | am very sad because | did watch Celebrity Sissorhands
day and night even to the extent of setting my alarm for 3am and
watching the uncut programme. When | started to watch and saw
the so called Celebrities that were in | thought here we go, this
will be ridiculous. How wrong could | be? Lee and his team turned
the guys around in 3 weeks like you wouldn't believe and | would
put any of my younger members of my team up against them.
Hats off to Lee Stafford the guy is incredible. For me he has come
across as a true ambassador for our industry and | think that what
he has done on TV for British Hairdressing is incredible. | have
never seen so much passion, in these people that he has worked
with and turned in to hairdressers. Alright we know it's not the
best, we know we can all do better and yes we can simply
disregard it as rubbish but if you do that and don't get where these
guys are coming from you are a fooling yourself. The message that
he and his team are trying to portray is education is everything.

He truly believes in the website and group myhairdresser.com,

in being an educator and realizing that educating is the way
forward. Certainly in Scotland he has my full backing and my
team’s backing as well. | made it the law in our salon that every
member of staff watched the show to learn what they could.

If they could pick up one little tip from that hour then they have
progressed. Take in to account they had some of the best
hairdressers in Britain on that show such as Errol Douglas, Nikki
Clarke, Beverly C and Sasha Mascolo Tarbuck and specialists in
their field. Last year | was lost when it went off air but | have sky
plus now and have recorded the whole series and | am still
watching it. | am in the process of losing weight and dressing like
Lee Stafford however the hair is going to be a struggle.

This month | am listening to Razor light, Grace Jones and my film
of the month is “In Bruge”.




POWER

Photos Frank Shipton

The Fellowship for British Hairdressing presented a fantastic evening of hairdressing with Antoinette Beenders, Aveda Global Style Director,
Creative at The Cumberland Hotel, Great Cumberland Place, Central London.

Mark Creed The Fellowship’s Vice President compered the Power accolade in 2004. Antoinette presented 5 models all very different

Night which started with a VT explaining the philosophy of Aveda and and each truly inspirational both in colour and technique. Tanya

Antoinette’s hairdressing vision. She then presented her hairdressing Hennessey from Hair XS said Antoinette is truly inspirational; it is

highlights through the years and explained her dream to become a amazing how she puts everything together and makes it all look so

British Hairdresser. This became a reality when she was the first easy! The styles and techniques this evening have been awesome and -ﬂ
-— woman nominated in 1999 for the British Hairdresser of the Year she has really helped me to go forward with ideas. | have had, a truly 4

with her ‘women shouldn't look old campaign!’ She then won the fantastic evening!”

1
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The Power Night was the first event that ClubStar members have Professional Haircare, Hairdressers Journal,

attended. The newly formed group from The Fellowship that is aimed L'Oréal Professionel, Racoon International, Salon International,

at |7 to 22 year olds. Aveda supported the evening together with our Schwarzkopf and Wella. Gold Partners include Affinage, Matrix and
other Business Partners including Balmain Extensions, GHD, Goldwell Redken, Silver Partners include Aston & Fincher.



FELLOWSHIP A

ROLL OF RECOGNITION
Katie Aldridge

Verity Hunnisett

Julie Allen

Gienette Jefferson-Cobb
Julie Bellinger-Gibb
Andrew O’Toole
Raymond Bird

William Sparacia

Aaron Blondell

Jamie Stevens

Tom Burgess

John Thompson

Saloni Chotai

Neil Waddington
Harriet Evans

Kai Wai

Joshua Goldsworthy
William Wilson

Tony Hennessy

SALUTATION AWARDS
Australian Hairdressers Journal
Creative Head

Estetica

Hairdressers Journal
Professional Hairdresser

Salon Business

Tribu-te

SPONSORS’ AWARDS
Affinage

Aveda

Aston & Fincher
Balmain

City & Guilds

GHD

Goldwell
Hairdressers Journal
L'Oréal Professionnel
Matrix

Racoon International
Redken

Salon International
Schwarzkopf

Wella Professionals

CLUBSTAR
Habia

FELLOW WITH HONOURS
Julie Bellinger-Gibb (1)

Kai Wan (2)

Russell Eaton (3)

Royston Blythe (4)

Edward Hemmings (5)

FELLOW WITH DISTINCTION
Gary France (6)

Liz Shipton (7)

Dawn Bryant (8)

GOLD STAR HAIR AMBASSADOR
OF THE YEAR
Mark Leeson (9)

FELLOWSHIP HAIRDRESSER
OF THE YEAR
Mark Hayes (10)

LIFETIME OF ACHIEVEMENT
AWARD
Herbert Howe

MEDIA AWARD
Gok Wan (I1)
How to Look Good Naked

SALON OF THE YEAR

(Short list - Ken Picton, Hair Oasis,
Maxwell’s Professional Hairdressing,
Metropolis)

Ken Picton (12)

GROUP OF THE YEAR

(Short listed - Angels, Lisa Shepherd,
Sean Hanna)

Lisa Shepherd (13)

GOLD STAR SALON

IMAGE OF THE YEAR

(Short list — Charles & Karen Dodds,
Darren Newton - Mahogany)
Darren Newton — Mahogany (14)

FASHION FOCUS

IMAGE OF THE YEAR

(Short list — Darren Bain - hob salons,
Akin Konizi - hob salons)

Darren Bain - hob salons (I5)

FA.M.E. TEAM 2009
Christopher Appleton (16)
Kathryn Dartnell (17)
Katie Mulcahy (18)

Indira Schauwecker (19)

UMBERTO GIANNINI PROJECT X
STUDENT OF THE YEAR
Kyoko Onaga (20)

13 WWW.FELLOWSHIPHAIR.COM
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So what a fantastic year 've had, first | met up-with the
FA.M.E. Team tutors consisting of Dawn Bryant (Manager)
and Jonny-Engstrom (Art Director) who had put a busy and
very fulfilling year together for us. This consisted of
photographic shoots, fashion shows, media publicity,

hair dressing seminars and events such as Salon International!
And of course having some | to | tuition from some of our
leading icons within the British hair industry.

While being part of the FA.M.E. Team | have got to travel to
many places such as Ireland and Scotland with the L'Oreal
Colour Trophy tour, and the once in a life time experience of
going to Australia to take part in demonstrations on the
Australian Fellowship stage at the Hair Expo convention,
where we were also invited to help back stage with

Errol Douglas's show.

After meeting so many different people throughout the year
and hearing their opinions and advice | have picked up lots of
hints-and-tips which--have happily taken-on-board and will be
putting them to good use in my future work. It was great to
hear how some of the biggest names in the industry have had
to fight to climb the ladder of success! Past Fame Team
member Jamie Stevens hosted a GHD Workshop for the
Team on Monday 22nd September in London. He showed
the girls all the latest styling techniques from the “Summer

[ woulA (ke fo
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Wave” to “Origami” and-plenty-of hints-and tips thrown. in for
their forth coming shows. In the afternoon the Team got
creative when they were shown step-by-step how to make
their own wigs, with great results. It really was a fun, hands
on workshop which the girls could totally immerse
themselves in, and everyone left with new skills and new
Stylers! Many thanks go to Jamie Stevens and GHD for
putting this day together for us.

Well that's it, another year is over for the FAM.E. Team and |
have come away from this experience learning loads of new
techniques and meeting so many great people from within
the industry. It's nice to think that they are willing to take
timeout of their very busy schedules to help us. Thankfully
this will not be the last you hear from us as we have been
chosen to be Ambassadors of the new ClubStar membership
which was launched at Salon International, where we can
carry on working as a team to motivate new up and coming
talent within our industry.

Finally I'd like to thank The Fellowship and our salon owners

for this fantastic opportunity .
Mucl, love Katie x x x x x

Watch this space
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SPECTACULAR FINALE FOR

PROJECT X

Photos Tony Hennessey

A spectacular year for the Fellowship Project X students of '08
culminated in a dynamic and exciting finale show this month,
held at the Vidal Sassoon Academy.

The evening was hosted by former President of the Fellowship,

Sean Dawson and Project X PR consultant and trainer Harriet Evans.

After being welcomed with wine and nibbles, friends, family and
colleagues of the students enjoyed a review of the Project X year
(which has included days with Mark Hayes, Mahogany, Lee Stafford
and shoots with Stuart Weston and the Bedhead team). The Project
Xer's then each presented a mood board to sum up everything
they'd learned from and loved about the course and presented a

model showcasing the techniques and tips they'd gleaned along the
way. Their work was spectacular. Sean asked many and varied
questions and it was clear the students had an extraordinary year.
Many of them took the opportunity to urge members of the audience
to take part as a student or as a salon owner in the future. The
evening ended with a presentation of certificates and a photo call
which will enable the students to promote their success back in the
salon. Project X leader John Carne said: “Every year the finishing school
of hairdressing gets better and the students achieve more.” And fellow
Project X leader Gary France added: “These guys are an inspiration
and it’s been an honour to watch them grow during their Project X year.”




BUSINESS COACHING TO 5
GROW YOUR SALON BUSINESS —

Performance Business Coaching is an immensely practical aid / tool for success in business.
Effective coaches can make the difference between good and extraordinary business
success. Einstein said “You can’t solve the problem by using the same thinking that created
that problem. You have to think differently” Simply put; keep doing the same things - keep
getting the same results. The Impact Business coach will be a fantastic facilitator of change

in individual performance

Coaching business owners / managers and staff to achieve their full
potential, the use of a business coach in today’s uncertain economic
climate is not a luxury but has become a necessity!

In recent years organisations have come to understand that training in
core competencies is not enough-there are still such wide gaps in
actual performance in peoples working effectiveness that further
“soft skill” development is often needed.

The coach is not the performer / player, but a tool an instrument for
use, to help the salons team find new strategies and a system known
as “PM.I. Performance, Measurement, Improvement using
procedures to continue traits of self-development for delivering
success, targeting the core skills, focused on key objectives, energising
and motivating the team in all they do, inspiring them to succeed.

Business Success is not a matter of luck, fate or circumstance, but a
direct consequence of having specific, measurable goals, having a plan
to achieve them, with the team / individuals focused on achieving
expectations raising the business bottom line performance.

“Training must be business led if our skills gaps are to be filled.

Many businesses are already doing great things, but there’s
more that can and must be done”

The Secretary of State for Education and Skills Right Honourable
Alan Johnson MP

Simply put; Business coaching and training benefits management, the
staff / team and the bottom line. Business coaching is a confidential
service and is offered as a non-judgemental means of discussing
challenges and successes, giving recognition when goals are met and
coaching when they’re not.

One thing worse than training staff and having them leave,
is not training them and having them stay!

Hairdressing is a people based service business where the key to

success is_inspired leadership and strong team relationships

on the salon floor.

The use of a business coach allows having someone to talk to / with;
who understands business ownership pressures and people
challenges, the coach will discuss and evaluate the best way for your
salon team to progress as your salon is unique. Drawing attention to
attitudes and awareness unleashing conscious perception with the use
of clear and reflective language.

It is only in this support process of development that will be provided
by the Impact business performance coach, using friendly and clearly
understandable programmes, helping the management and staff / team
respond to the unique challenges that each salon business will face,
developing their self belief with tools for change, equipping them with
the necessary management tools / skills, all the resources and skill sets
that they will need to be able to exceed expectation and conquer the
challenges successfully.

“Do the task you like least-first. This will avoid the temptation
to keep putting off or shoving it to the bottom of the pile;

you will tackle it when you are fresh AND you will gain great
satisfaction from having disposed of it in the deadline™

KR Whitson, Group Chief Executive HSBC Holdings.

Impact Coaching is on a high-development cycle. There is no better
time to get on board. Business coaches are being used / hired today
by some of our industries most famous names / salons, with the right
choice in engaging a Business coach to work with you and your team
you may well witness both miracles of change as well as profound
successes in your business and more importantly more profit.
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Johnny is back. In the first issue we spoke about fashion through music,

.I'1"Llr

House of Blue Eyes becomes the most talked about collection. ' _‘J"

now our very own johnny blue eyes, is taking the world by storm as the

F =
September brought the launch of the first collection. With amazing artists such as Kate Moss
walking the catwalk for the first time in 4 years. The lovely Beth Ditto of The Gossip
performing. And the host of the show Ana matronic (Scissor Sisters).

The whole collection is collaboration brought together by a number of amazing british
designers as well as johnny himself. We saw Beth walk down the caltwalk in a made to
measure all in one Pierrot jump suit, by designer Giles Pearson.

The idea behind the collection and the house of bule eyes lable is that quote johnny anyone
can be beautiful regardless of age, colour, social status or sexual prefrence. And boy didn’t he
do it. Well done Johnny. Look out for the next collection coming soon.

'ANYONE CAN BE BEAUTIFUL ¢&
- -REGARDLESS

S SRS SO AGE, COLOUR

L P A -, . T S

SEXUAL PREFERENCE




RACOON APPOINTS
NICK MALENKO

“We say our beautiful hair knows no boundaries,” says Eva,

“well now we can add to that the fact that our education knows no
boundaries or borders!” It’s been a hectic time for the number one
extensions company who have just launched Racoon Ambassador
Nick Malenko’s stunning new Glamour Rocks Collection with the
Racoon International Art Team.

Racoon International’s managing director Eva Proudman looks back
over the hectic run up to Salon and an exhilarating time which
includes some impressive industry firsts, a new Collection, additions
to the range and the launch of a unique international diploma in hair
extensions. —

lec
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The Racoon team - now acknowledged as the UK's leading hair
extensions art team - has also had a very busy time, having notched
up ten magazine photo shoots and three shows in Italy.

This year has also seen the company featured on BBC3 and ITV’s
chart topping Slim to Win with Rosemary Conley, Gladiators, Gok,
Liverpool Fashion Week, T4 on the Beach and the Cosmopolitan Fun
Fearless Female Awards. Next major event on the calendar is a whirl
of activity for the up and coming Clothes Show Live.

Quality is a passion for Racoon who is the only dedicated hair
extensions company to achieve the British Standards Institute ISO
9001 accreditation (BSI kite market of quality). The company recently
passed its annual audit which means Racoon have held the
accreditation for an impressive five consecutive years.

Another ground breaking first for Racoon was announced when the
company forged a long term working relationship with a well known
Consultant Trichologist — lain Sallis A.I.T. who has clinics at Leeds, York
and Hull Nuffield Hospitals. lain is now involved in Racoon’s education
programmes, and has tested and approved Racoon’s Micro Wefts,
saying: “From my perspective | am very impressed by Racoon’s dedication to
education and their strong stance on ethical sourcing of hair.”

“Having done a careful analysis of the Racoon Micro Wefts my
considered opinion is that they are of an excellent quality and the most
hair friendly extensions system In the marketplace. | have no hesitation
in recommending them where appropriate to clients who attend my
clinic or salon.”

“With over 4,000 Racoon appointed salons world-wide we are truly a
global company,” says Eva, “and Salon International is the perfect
owcase for us. This year we had huge success, drawing the crowds to
our two stages to see icons Errol Douglas and Nick Malenko.”

“We did our first get up close and personal sessions with our Art Team
which were a massive hit with our visitors. Presenting is a very powerful

_ way of communicating with your audience but if you can interact with

them on a one to one the impact is amazing. We achieved record levels
of enquiries for education and salon owners who wanted to know how
they could become a Racoon appointed salon. “What's next? Just
enough time to draw breath before we head into some intensive product
development programmes scheduled for launch in 09!”

The Racoon team - now

acknowledged as the UK'’s
ing bair extensions art team
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ALL THE LATEST FELLOWSHIP NEWS AND SNIPPETS...

As | put pen to paper — | feel like a journalist
on the eve of the elections — pre-empting the
next day's news. Calm down Steven — it's
only the British Hairdressing Awards after all!
To those privileged few who have forayed the
magical path to achieve the ranking of
nominee for British Hairdresser of the Year

well done indeed. For those regional and specialist category
nominees - | speak from past experience, and now my new
experience with my team, when | say it keeps our creative juices
and nerve endings frayed for the minimum of eight months of the
nominee’s year. From the day that we sit down and storyboard
our ideas for our photo shoot in March/April to that auspicious day
in November when we find out if people liked them enough is
exhausting stuff indeed. However | know it's what makes us
creative’s tick, it's our gauge of knowing if what we are doing is
being done right — and almost more importantly — more than
anything else in the world is that we are popular with our peers.

By the time of course that this letter is published — we will know
all the answers — so let me add a very well done to the 2008
British Hairdresser of the Year and all the regional and specialist
winners — all of whom | trust are, if not will soon be, members of
the Fellowship for British Hairdressing. Whilst on the subject of
awards — I'd also like to beg for mercy for the fact that | can't
congratulate each and every member who received a Fellowship
for British Hairdressing Award at our auspicious luncheon and
awards held at the Dorchester on |st December even though
being the President | know who each and everyone is! Because of
my honesty and integrity | think that's why the President’s posse
granted me leave of the UK for the past two weeks.

FRANK SHIPTON - CHAIRMAN

By now we will have heard who the winners
were at the British Hairdressing Awards and more
importantly the Fellowship Awards at the
Dorchester. Congratulations to all who
succeeded. This time of year is all about patting
ourselves on the back, and rightly so for all the

hard work that we have put in over the past
twelve months, despite these hard economic times.

But let us spare a few moments on reflecting on those who have not
had such a good year. We are in the enviable position of being
praised by our clients for making them look and feel good. However,
there are many that cannot, or are unable, to enjoy our successes.

On the subject of The Fellowship Luncheon and Awards — sadly
we were unable to welcome each and every one of our members
— the occasion proving more popular than Take That's latest tour.

So by the time you have read this you, like me will know who the
lucky guys and gals are who are going to be part of our fabulous
new Colour Project, who will be under the auspices of John
Carne and Gary France for Project X? Who will be Jonny
Engstrom’s and Dawn Bryant's troupe that will form the 2009
FA.M.E. Team — and who indeed will be recognised as our very
own Fellowship Hairdresser of the Year. So as you can see,
without Mystic Meg and a certain amount of integrity it's been very
difficult to pen this letter — | would have loved to have named the
newly famed — however can't. The ironic situation was my key
message as the President for Fellowship for British Hairdressing is
COMMUNICATION! But alas for now — be settled with my
congratulations to those who did — and for those who didn't —
congratulations for getting that far. Remember it's a journey — its
affirmation that you are on the right road — you just possibly need
some new tyres... as opposed to a new car.

May | end this rather insignificant note — by thanking everyone of
those Fellowship members for bringing us such an exciting and
innovative calendar throughout 2008 — and for creating a fabulous
calendar for 2009 and for having the unique foresight to
consistently showcase new and exciting talent .... some of which
will be our award winners of tomorrow.

"It just remains for me now to wish every Member of The
Fellowship a VERY Merry Christmas and a Prosperous New Year!"

Stevie G x x x X

Whether they, through no fault of their own, find their businesses
unsustainable and seek help from our own charity, HABB, or were
clients, or prospective clients, that have fallen on to hard times, need
support from our industry to give them back their self esteem.

In this season of good will let us all join together and support efforts
such as “Crisis at Christmas”, or the Salvation Army, who provide
support for the extremely needy in our own backyard.

On behalf of the Council of the Fellowship for British Hairdressing,
may | wish you all a happy, healthy and prosperous festive season
and new vyear, but let us not forget those who are unable to enjoy
these sentiments.



LEE COHEN - AUSTRALIAN PRESIDENT

Well hello and goodbye from OZ, | am close
to the end of my term as President and it has
been with much joy | have had the opportunity
to write my little postcards for each edition.

Can | take this opportunity to thank all the
members of the British Fellowship who have
supported me over the past 4 years, 2 as
Chairman and 2 as President. | will always be

proud of the time | gave in order to deliver many of The Fellowship

ON THE COVER

Photographer: Andrew Kruczex
Make-up: Justine Collins

Hair: Nick Malenko

Designer: Ray Guzenda
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Photos Frank Shipton

A brilliant evening of education into high fashion, catwalk,
photographic hair and techniques of producing these looks was
produced at this first regional Fellowship event into this subject, that
was held at Goldsworthy’s Swindon salon. Under the watchful eye of
Vicky Turner,: the host for the evening, current FA.M.E. Team
member and nominated stylist for the BHA Wales and the West
Region, stylists came from as far as Manchester to this enthralling
educational event. Each Master was given a specific brief on what to
work on with their student and these ranged from catwalk hair for
Vivienne Westwood through to preparing hair for a Chanel photo
shoot. The Masters researched the topic before hand and passed on
their knowledge to enthusiastic students.

Nadia Jago from Philosophy (Master at the event) quoted ‘I really
enjoyed this format and have gained as much from it as the students.
The work shown was brilliant”.

Masters included were Nadia Jago Philosophy, Sarah Paintin
Mahogany, Rupert Towers & Adrian Leonard Foresters, Chris Cox
Marc Antoni, Nick Williams John Jenkins, Ken Picton, Vicky Turner
Goldsworthy’s. Many thanks to Goldsworthy’s for allowing the
Fellowship to use their salon.
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goals here in OZ and hopefully did you proud. | am sure Whatever
Michelle has planned for The Fellowship will be exciting and | wish
her and her team the best of luck. It is without doubt that our
industry will face some challenging times during this global economic
crisis, though we must never lose sight of the fact that we make
people feel fantastic and more than ever, this is what they will need.
Look forward to catching up with many of you soon,

Cheers for now

Lee

Karen Rice, Karen's Hair Design, Manor House, Broadstone,
Boole BH I8 8AS * Stapleton Hair Design, 94 Newland
Street, Witham, Essex, CM8 |AM ¢ Terry Steventon, Rage,
|97 Old Christchurch Road, Bournemouth * April Mann,
Kudos Kreative Hair Company, 93-97 Lancaster Road,

Angela Easson, Eassons, | | David Street, Alyth, Scotland
Calvin Rattray, Hype Coiffure, 186 Lavender Hill, Battersea,
SWII 5TQ ¢ Webster Whiteman of Webster Whiteman, |3
Pollen Street, London WIS INH e Billi Currie, 47 Chiltern
Street, London, W1V 6L.X.

Kelly Spratling, Ash Salons, 34 High Street, Bromley, BRI |EA
Style Collection

You talk, we listen. ClubStar received plenty of
new members and an outstanding level of
interest from the hoards at Salon International
2008 and ClubStar founder Nigel Sillis was
on-hand to listen to what they had to say
about our great new youth club.

“ClubStar is created to reflect the needs of a new generation of hair
professionals. Our first members are even getting the opportunity to
share their feedback and shape the future of the entire programme,”
says Nigel.

And so in true ClubStar style we are already implementing our first
key changes to our affordable and accessible new membership
programme. Please note: ClubStar membership is now open to hair
professionals as young as |7 (previously |18) and Level 2 registered
(previously Level 2 achieved). Our special price of £44, with VAT
reduction for the first year's annual membership, is available until
January 3 st 2009.

Groups, employers and colleges receive one membership free for
every two purchased, available until January 31st 2009. This is all in
ADDITION to the regular benefits, discounts, offers, events and
opportunities already on offer to ClubStar members.
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JANUARY

12
19

FEBRUARY

9
16

Wella World Studlio
Cumberland Hotel, London

Wella World Studio
L'Oréal International Academy

6

DECEMBER 2008 FM

L'Oréal International Academy
Exeter
Wembley Goals Centre

ASK Academy

Mark Leeson Hair, Body & Mind
13 The Academy, Mayfair
MARCH 13
) L'Oréal International Academy 20
15 Manchester
23

Wella World Studlio
Toni & Guy Academy

SEPTEMBER
13

Frances Hunter Hair & Beauty

30
Wella World Studio

14 L'Oréal International Academy
28-29

Wella World Studio

Wella World Studio

TOBER
The Academy, Mayfair 0cT10
London 5 Goldsworthy’s
Wella World Studio 12 The Academy, Mayfair
17-19 ExCel, London
ASK Academy
Andrew Collinge Hairdressing NOVEMBER
9 ASK Academy
9 The Academy, Mayfair
ASK Academy DECEMBER
7 London
London 14

Wella World Studio

‘The Apprentice
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